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During the Anti-Japan‘s War, China was separated one into three which is 
enemy-occupied area, liberated area, Kuomintang dominion region. Thanks to the War 
Time Economy policy, the home front cities includes Chongqing, Kunming, Guizhou 
and Guilin were offered economic prosperity due to the Stated-Owned giant factories 
migrated from the east China, and the increasing population and government organs 
and schools. Guiling was one of the most economic successful cities in the home front 
area and was known as a ―Cultural City‖ as well. During the Anti-Japan‘s War, 
advertising industry in Guiling was blooming due to the peaceful and Prosperous 
environment and the several papers competition from outside. However, the Gui ‗s 
politics was conflict with the Chiang kai–shek, therefore, Guangxi province was enjoy 
its independence in many aspects. as a results, there were many differences between 
Guangxi and the others provinces in Kuomintang dominion region. The united 
advertising market of China was divied into many pieces during the Anti-Japan‘s War, 
It was worth to research the Guangxi Daily due to the Preciousand visible value to 
demonstrating the shedom introduced history about the newspaper advertising in 
home front area. 
The study is includes six chapters, in the first, the paper illustrates a bird view of 
the advertising development in china, includes the enemy-occupied area, liberated 
area,Kuomintang Dominion Regionand home front area. Then, introduce the main 
characteristics of the Guilin from the politics, economic and social factor. At the last, 
there is a comprehensive introduction of the Guangxi Daily. In the chapter two, the 
paper concludes all the highlights of every historical period of the paper. In the next 
chapter, there is an investigative and comprehensive introduction of the 
advertisements on the paper which from societal ads, cultural ads, leisure and 
entertainment ads, foods and drinks ads, department store ads, cigarettes ads, nutrition 
goods ads.After finish the in-text research the simples ads, the paper is try to prove the 
causal relationship between ads and the divers changes of the society. In the final 
chapter, the paper explains the Interactive relationship between ads and the social 
















in social changes by remolding people‘s opinion and selling new Commodities. 
The value of the paper is to illustrate Chinese advertising comprehensive performance 
in the home front area which is seldom introduced in the published books by using a 
case study method. In addition, the paper extends the view of the advertising history 
research in the Anti-Japan‘s War time, by taking Guangxi Daily the most outstanding 
paper in Guangxi province as an example to shows the diversities and differences in 
advertising between Guangxi and other home front cities which are seldom introduced 
in the field. 
The paper indicates that the Guangxi‘s economy and societal development was 
seriously influenced by the giant industrial factories which migrated from the East 
China during the Anti-Japan‘s War. However, advertising plays an important role to 
the improvement of the urbanization and modernization of Guangxi province by 
introducing new fashion and ideas and commodities to public as well. 
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